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MANUFACTURES.

The returns of manufactures for the censuses prior
to 1850 wevre too defective to be considered as repre-

senting the true status of the industry, and no compari- |

sons, therefore, are made for the early decades. The
development of manufactures from 1850 to 1900, as
measured by the inerease in capital invested, average

number of wage-earners, and value of produets is repre- |

sented by a series of diagrams on Plate 180.
Carrrar, INVESTED.

The capital invested in manufactures in 1850, when
reliable data were first obtained, was $533,245,351.
Fifty years later, in 1900, the capital invested was re-
ported as $9,846,628,564, an increase of $9,313,383,213,
or nearly seventeen and one-half times the amount
invested in 1850,

Diagram 1, Plate 180, represents, by the length of
the bars, the capital invested in manufactures at each
census from 1850 to 1900, and shows the tremendous
growth from census to census, the greatest increase
noted, 183.9 per cent, being from 1880 to 1890.

Diagram 1, Plate 181, represents the capital invested
in each state and territory in 1900. New York is
first, with $1,651,210,220; Pennsylvania second, with
$1,551,548,712; Massachusetts and Illinois following
with over $775,000,000 each. Nevada reported the
smallest amount of capital invested in manufactures.
The combined capital of the first six states shown on
the diagram—New York, Pennsylvania, Massachusetts,
Jllinois, Ohio, and New Jersey—was $5,911,469,165, or
60.0 per cent of the total amount reported.

Diagram 2 on Plate 181 shows the capital invested by
state groups in percentages of the total investment in
1900, The Middle states had the largest proportion,
40.2 per cent of the total amount invested; the Central

states ranking second, with 28.0 per cent; the New ; versy
_ pumber of wage-earners employed in manufactures,

England states third, with 16.2 per cents the Southern
states fourth, with 9.7 per cent; the Pacific and West-
ern states following in order with about 3 per cent each,

The state groups or geographical divisions referred
to in the discussion of manufactures, and represented in
diagram 2, Plate 181, and diagram 2, Plate 182, are
made up as follows:

New England states—DMaine, New Hampshire, Ver-
mont, Massachusetts, Rhode Island, and Connectient,

Middle states—New York, New Jersev, Pennsylva-
nig, Delaware, Maryland, and Distriet of Columbia,

Southern states--Virginis, West Virginia, North
Carolina, South Carolinu, Georgia, Florida, Kentucky,
Tennessee, Alabama, Missiasippi, Arkansas, Louisiang,
Indian Territory, Oklahoma, and Texas, :

Central states—Ohio, Michigan, Indiana. Illinois,

- Wisconsin, Minnesota, lowa, and Missouri.

Western states—Montana, ldaho, Wyoming, North

: Dakota, South Dakota, Nebraska, Nevada, Utah, Colo-

rado, Kansus, Arizona, and New Mexico,
Pacific states—Washington, Oregon, and California.

AVERAGE NUMBER OF WAGE-EARNERS,

Diagram 2, Plate 180, represents the average number
of wage-earners employed at each census from 1850 to
1900, and shows a large increase during each decade.
They have not, however, increased as rapidly as either
the capital invested or the value of products, due in part

! to the concentration of industries and to the inereased

use of improved machinery, which has enabled the
manufacturer to increase the aversge output to each
wage-earner.

Diagram 4, Plate 150, represents the proportion of
the average number of wage-earners employed in man-
ufactures to the aggregate population at each census

* from 1850 to 1900, and indicates that the proportion of

wage-earners to population has increased during each
decade, the greatest increases noted being from 1860 to
1870 and 1880 to 1840.

Diagram 1, Plate 182, represents the average number
of wage-earners employed in masufactares in 1900, by

" states and territories. New York is first, with an

~ state groups,
~employed. The

average of 549,050, Pennsylvania secoud, with T53,%34;
Massachusetts thivd, with 4874452 and inois fourth,
with 895.110; Nevada showing the smallest average

g01. The states in this diagram follow almost the same
order as for capital invested, diagram 1, Plate 151.
Diagram 2, Plate 182, shows the avm*age"1~mnme*r of
wage-earners employed in manufsctures in 1900, by
' in percentages of the total  number
Middle states lead, with
of the total number employed, followed by the Central
ctites, with 97,7 per cent: the New England states,
| B

L Sl

37,9 per cent
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with 17.8 per cent; the Southern states, with 12.3 per
cent: the Pacific states, with 2.7 per cent: and the
Western states, with 2.2 per cent,

Plate 183 represents the proportion of average num-
ber of wage-earners employed in mam{.factureg to total
population in 1900, by states, and is of }nterest in show-
ing the proportion of the population in each state em-
ployed in this branch of industry. Rhode Island, w‘1th
23.1 per cent, or over one-fifth of its total 1.)opulat1'on
engaged in manufactures, is first; Conm,jctlcut, with
19.5 per cent, second; Massachusetts, with 17.7 per
cent, third; New Hampshire, with 17.1 per cent, fourth;
and New Jersey, with 12.8 per cent, fifth. Delaware,
New York, Pennsylvania, and Maine follow in order,
each with over 10 per cent. The remaining states shown
on the diagram reported less than 10 per cent of their
population employed in manufactures, North Dakota,
with less than 1 per cent, having the lowest percentage.

VaLuE oF Probucts.

Diagram 3, Plate 180, shows, by the length of the bars,
the value of products at each census from 1850 to 1900,
the black portion of the bar representing the cost of
materials. The value of products has advanced from
$1,019,106,616 in 1850 to $13,089,279,566 in 1900, a
proportional increase much less than that shown for
capital invested. The greatest increase reported for a
single decade was $4,002,858,092, or 74.5 per cent, from
1880 to 1890, the increase from 1890 to 1900 being
$3,666,842,283, or 89,1 per cent,

Plate 184 represents the value of products of manu-
factures, by states and territories, from 1850 to 1900,
at each census for which these values could be obtained,
arranged in the order of the value of products of the
specified states in 1900. New York is first, with
$2,175,726,900, over $340,000,000 more than Pennsyl-
vania, the second state in order. The diagram shows
very effectively the great increase in nearly every state,
from census to census, and the enormous value of the
products of New York and Pennsylvania as compared
with Utah, South Dakota, North Dakota, and other
states,

Plate 185 is a map showing the value of products of
manufactures per square mile at the Twelfth Census,
prepared hy dividing the value of the gross product in
each county by its land area. The counties were then
grouped according to the value of their products in six
divisions. Those counties having products valued at
less than $1,000 per square mile were left uncolored,
and the counties in the five higher divisions were shaded
to agree with the legend. The heaviest shado (v), indi-
cating those counties in which the products of manu-
factures were $100,000 and over per square mile, is
found principally in Massachusetts, Conn ecticut, Rhode
lﬁlapd, southern New York, New Jersey, and Pennsyl-
vania, and marks the regions where manufactures was
the most important industry. Shades 111 and 1v, indi-

cating values of products from $10,000 to $25,000
and from %25,000 to $100,000 per square mile, are
found principally in West Virginia, Ohio, Indiang,
Illinois, Michigan, Wisconsin, Minnesota, and Iows,
The location of an important city in nearly every por-
tion of the country is marked by the dark patch of coloy
representing its manufactures and covering the county
in which it is located. ~ As similar maps have not heen
prepared for previous censuses, it is impossible to com-
pare what might be termed the advance of the frontier
line of manufactures, but, as estimated by the move.
ment of the center of manufactures, this line hag evi-
dently progressed south and west, since 1850, from its
early home in the New England and Middle states. A
comparison of this map with Plate 13, 1'epl'esenting
the density of population per square mile in 1800,
brings out the fact that the most densely populated
areas show the greatest value of products of manufac-
tures per square mile.

Plate 186 represents the value of products in seyven-
teen states leading in manufactures, from 1870 to 1900,
their position, and the changes in rank which have
taken place during the different decades. New York
has been first since 1870, and Pennsylvania second.
Massachusetts, fourth in 1900, was third in 1870 and
1880, but-in 1890 was displaced by Illinois, which in
1870 was sixth, advancing to fourth place in 1880 and
third in 1890. Ohio, fourth in 1870, was fifth in 1880,
which position it retained in 1900. Missouri, fifth in
1870, fell to eighth place in 1880, but advanced to
seventh in 1890, which position it still held in 1900.
New Jersey, seventh in 1870, advanced to sixth in 1880,
and retained this position in 1900. Connecticut, eighth
in 1870, advanced to seventh place in 1880, dropped to
tenth in 1890, and to eleventh in 1900. The remaining
states also show great changes in rank from census to
census. ;

Plate 187 represents, by the hlack and the white
bars, the value of products of manufactures and agri-
culture per capita of the population in 1900, arranged
in the order of the per capita value of products of manu-
factures, and brings out clearly the relative value of
productsof these twoindustries, by statesand territories.
Rhode Island is first, with the greatest per capita value
of manufactures, Connecticut, Massachusetts, New
Jersey, and New York following in order. It will be
noted that generally the state with a large per capita
value of manufactures had a small per capita value of
agriculture. Only fifteen states and territories show
greater per capita values of agriculture than of manu-
factures. ‘ '

Plate 188 represents the per capita value of products
of manufactures and agriculture for 1890. A compari-
son of the two diagrams, Plates 187 and 188, shows that
each state and territory represented, except two, Mas-
sachusetts and Oregon, has increased its per capita
value of products of manufactures, and that each state
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and territory shown has increased its value per capita
of agricultuml products,
Plate 191 represents the value of all manufactured

products and the proportional value of fourteen speci-’

fied groups from 1880 to 1900. This diagram is based
on the values given. in the comparative summary of
groups of industries (Twelfth Census, Volume VII,
table Lvur, page cxlv). The value of the total prod-
ucts of the fourteen groups is represented by the entire
area of the circles, and the proportion in each group by
the size of the sectors.
iron and steel and their products, chemicals and allied
products, and metals and metal products other than
iron and steel, from census to census, are especially
noticeable.

Diagram 1, Plate 192, represents, by the black and
the white bars, the value of products of manufactures in
1900 and 1890, for fifteen groups of industries, thus
comparing graphically the value of products and the
increase in each group. TFood and kindred products,

iron and steel and their products, textiles, and metals

and metal products other than iron and steel, especially,
show large increases. In total value of products, food
and kindred products is first, with $2,277,702,010; iron
and steel and their products second, with$1,798,490,908;
and textiles third, with $1,637,484,484,

Plate 189 represents the proportion of urban to total
products of manufactures, by states and territories, in
1900, and shows that urban manufactures comprised
over 90 per cent of the total value of products in Rhode
Island, Massachusetts, Illinois, Connecticut, and New
York, and over 80 per cent in Nebraska, Ohio, Mis-
souri, Indiana, Kansas, and Colorado. In only fourteen
of the states and territories represented was the value
of urban products less than 50 per cent of the total.

Diagram 1, Plate 190, represents the value of prod-
ucts of manufactures in the leading manufacturing
cities in 1900. The enormous production of New
York, Chicago, and Philadelphia, as compared with
that of the other cities of the United States, is clearly
shown, as well as the relative importance of these
cities in the value of their manufactured products.

Near large manufacturing cities, but outside of their
corporate limits, are located many manufacturing
establishments which are practically a continuation of
the manufacturing industries of the cities, and in order
to give some idea of the amount of manufactures in
one hundred counties in which such cities are located,
these counties were grouped, and the capital, wages, and
value of products from 1860 to 1900 represented by dia-
gram 2, Plate 190. The tremendous increase in capital
invested, from $1,715,376,089 in 1880 to $4,914,105,971
in 1890, and to $6,057,636,400 in 1900; and the increase
in value of products from $3,578,959,287 .in 1880 to
$6,399,356,466 in 1890, and to $8,196,381,427 in 1900,
are well brought out.

Diagram 8, Plate 190, represents the value of prod-

The increases for the groups.

1]

ucts of urban and rural manufactures, by state groups,
for 1900, and shows, fivst, the great value of products
in the Middle and Central states, and second, the large
proportion which the urban formed of the total in these
states.

Diagram 2, Plate 192, represents the capital, wages,
and value of products for urban and rural districts in
1900, and shows graphically the relative importance of
urban and rural manufactures, the urban capital being
79.2 per cent of the total, the wages 83,1 per cent, and
the value of products 81.1 per cent. Taken collectively,
capital, wages, and value of products of urban manu-
tactures were more than four times the rural,

CENTER OF MANUFACTURES.

In order to ascertain the position of the center of
manufactures at each census from 1850 to 1900, asg
shown on Plate 179, the gross value of products was

-distributed by square degrees, and the remainder of

the computations made as in computing the center of
population. (For full description of the method of
computing the center see page 87.) The center of manu-
factures, therefore, is really the center of the value of
its gross products, and as the value of products is
representative of the industry, so the movement of the
center of manufactures, during each decade, can be
considered as the movement of the entire industry.

Plate 179 is a sketch map on which is indicated, by
symbols, the location of the center of manufactures at
each census from 1850 to 1900, and the center of popu-
lation from 1790 to 1800, bringing out clearly the
steady westward movement of hoth manufactures and
population, '

The center of manufactures in 1850 was in Pennsyl-

| vania, 41 miles northwest of Harrishurg, and the center

of population at the same census was Jocated 23 miles
southeast of Parkersburg, in the present state of West
Virginia, 240 miles southwest of the center of manu-
factures. In 1860 the center of population had ad-
vanced 81 miles nearly due west, while the center of
manufactures had moved in a westerly direction 100
miles. From 1860 to 1870 the center of population
moved nearly 42 miles north of west, while the center
of manufactures moved slightly west of north 18
miles. From 1870 to 1880 the center of population
moved south and west 58 miles, while the center of
manufactures moved north and west 30 miles. From
1880 to 1890 the center of population moved slightly
north of west 48 miles, while the center of manufactures
moved south of west about twice that distance. From
1890 to 1900 the center of population moved almost
directly west 14 miles, while the center of manufactures
moved in a parallel line nearly 40 miles, or over tiwice
the westward movement of the center of population,
In general, the center of manufactures has followed the
center of population in its westward movemen't, ’but
not always along parallel lines, the greatest variations
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noted heing from 1860 to 1870 and 1870 to 1580, From
1850 to 1860, 1880 to 1890, and 1890 to 1900 the center
of manufactures made » greater western advance than
the center of population. The total westward move-
ment of the center of manufactures from 1850 to 1900
was 255 miles, and the westward movement of _the
center of population during the same period 243 miles,
indicating that the movements of manufactures and
population are closely related.

SELECTED INDUSTRIES,

Plate 193 represents the value of products of certain
manufacturing industries at each census, from 1850 to
1900, for which returns were available, arranged in the
order of their values in 1900, and shows graphically the
increase in cach industry during the different decades,
displaying a most remarkable growth in every industry
represente.  The value of iron and steel products ad-
vanced f.oom $207,208,696 in 1870 to $804,034,918 in
1900, while slaughtering and meat packing increased
%773,580,791 since 1850, when the value of its products
was $11,981,642, Lumber and timher products also

show a great increase, reporting $60,418,187 in 185_0'

and $566,832,684 in 1900,

The series of diagrams presented on Plates 198 to 208,
inclusive, represent, by the length of the bars, the value
of products of the leading manufacturing industries in
each state and territory reporting products of consider-
able value in 1900, These diagrams are supplemented
by a series of small maps, or cartograms, Plates 204 to
207, inclusive, showing, by shades of color, in four
groups described at the bottom of the plate, the value
of products of the most important manufacturing indus-
tries per square mile of land avea, as reported at the
Twelfth Census, thus comparing value of products with
ares, This method, while not presenting exactly the
importance of each industry in each state and terri-
tory, is the only practicable means of representing the
density of manufactures and the geographieal location
of the great centers of production.

LUMBER AND TIMBER PRODUCTS.

Plate 194 represents the value of lumber and timber
products at each census, from 1850 to 1900, for those
states in which the industry was of importance, the
states being arranged in the order of the value of prod-
tets in 1800, The dingram indicates the growth of the
industry in each state from consus to census, and the
great value of produection in the states of Wisconsin,
Michigan, and Minnesota, as compared with the other
states, It also shows the increase of this industry from
1880 to 1890 in Wisconsin, Minnesota, and Waslﬁngton,
and in Michigan from 1860 to 1890. Michigan’s de-
crease of $28 831,449 in value of products, from 1890

to 1400, almost equaled the gain of $30,672,041 from
1880 to 1890, :

Plate 195 shows, by the length of the hars, the valye
of products in the three branches of the lumber indys.
try—logging camps, sawmills, and planing mills—hy
states and territories, for 1900, Michigan leads with
$20,462,235 in the value of products of logging camps,
and with $42,517,495 in sawmills, while New York, with
133,149,801, leads in the value of planing-mill products,
Diagram 2 vepresents for logging camps, sawmills, and
planing mills the proportion which the cost of materials
bears to the gross product, and the relative value of

‘the gross product of each class.

Plate 196 is a map showing, in shades of color, in
four groups, the value of lumber and timber products

per square mile of land area in each county, at the

Twelfth Census, and may be termed a *‘deforesting”
map of the United. States, showing, as it does, where
forests have heen leveled to produce the 35,000,000
feet of lumber reportedin 1900. Wisconsin, Michigan,
Minnesota, Pennsylvania, and Washington, the leading
lumber states, have the largest areas of the heaviest
shade. The map also shows that, with the exception
of the Pacific states, the principal regions of produec-
tion were east of the ninety-fifth meridian,

Diagram 1, Plate 202, represents the value of lumber
and timber products, by states and territories. Wis-
consin is first, with a valuation of $57,634,816; Michigan
second, with $54,290,520; Minnesota, Pennsylvania, and
Washington following in order, with over $30,000,000
each. The Central states.reported Iumber and timber
products with a value of $224,421,780, or 89.6 per cent
of the total. '

Cartogram 3, Plate 207, shows, in four shades of
color, the value of lumber and timber produects per
square mile in each state and territory, the state being
taken as the unit. The heaviest, or fourth shade, indi-
cating a value of products of $1,000 or more per square
mile, is found only in Wisconsin and New Hampshire.
The entire eastern half of the United States is covered
by the third and fourth shades, showing that the prin-
cipal régions of production, with the exception of
Washington and Oregon, were in the East, the produc-
tion in the arid and semiarid states being very small.

TEXTILES.

Diagram 4, Plate 198, represents the value of prod-
ucts of the textile industry for each state in which it
was of importance. Magsachusetts, with products val-
ued at $218,612,791, is first; Pennsylvania, with
$157,333,201, is second; New York, Rhode Island, New
Jersey, Connecticut, New Hampshire, South Carolina,
North Carolina, Maine, and Georgia following in order,
each of these states reporting products with a valuation
of over $20,000,000. The value of products for each
of the remaining states appearing in the diagram was
less than $10,000,000. The great importance of the
textile industry in the New England and Middle states
is shown' by the immense value of products reported in
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1900 for those divisions. The returns also indicate that
this industry has become one of the most prominent in
the Southern states.

(Cartogram 1, Plate 205, indicates, by shades of color,
the value per square mile of textile products in each
state and territory.  The map shows that the New Eng-
land states (except Maine and Vermont), Pennsylvania,
New York, New Jersey, Delaware, and South Carolina
had the greatest value of products and that the textile
industry was practically confined to the region east of
the Mississippi river.

COTTON.

Plate 197—cotton production, exports, and consump-
tion from 1850 to 1900—represents, by the total area of
the cireles, the amount produced at each census, and by
the gize of the sectors, the proportion exported and the
proportion used for northern and southern consump-
tion, The increase in production during each decade,
except from 1860 to 1870, and the rapid increase in the
amount consumed at home, due principally to the
increase in southern consumption, is especially notice-
able. Southern consumption increased 168.7 per cent

from 1890 to 1900, while northern consumption, during
The fall- |

the same period, increased only 9.3 per cent.
ing off in production and consumption of cotton from
1860 to 1870, due to the Civil War, is clearly indicated.
COTTON GOODS,
Diagram 5, Plate 198, represents the value of cotton
goods in those states leading in their manufactuve.
Massachusetts leads with a value of products nearly
four times as great as that of South Carolina, the sec-
ond state in vank., North Carolina, Rhode Island,
Pennsylvania, and New Hampshire follow in the order
given, each reporting products of cotton manunfactures
valued at more than $20,000,000. ,v
Cartogram 2, Plate 205, shows, in four shades of color,
the value of products of manufactures of cotton goods
per square mife in each state and tervitory. The heav-
lest shade, indicating the greatest valuation per square
mile, covers New Hampshire, Massachusetts, Connecti-
cut, and Rhode Island only. The next shade, repre-
senting a valuation from $100 to $1,000 per square
mile, indicates that this industry was also of great im-
portance in the Middle and Southern states.

WOOLEN (OODS, WORSTED GOODS, WOOL HATS, AND
SHODDY.

Diagram 1, Plate 199, vepresents the value of prod-
tets of the manufacture of woolen goods, worsted
goods, wool hats, and shoddy in the states leading in
their manufacture, and brings out clearly the great
value of wool manufactures of Massachusetts ($73,536,-
659), Pennsylvania ($50,053,698), and Rhode Island
($39,187,529), as compared with the remaining states.

New York, Maine, Connecticut, and New Jersey, in the
order named, were the only additional states reporting

products valued at more than $12,000,000.

Cartogram 3, Plate 205, presents, in four shades of
color, the value per square mile of the products of
wool manufactures represented in diagram 1, Plate
199, and shows that the greatest value of products, as
compared with avea, was in Massachusetts, Rhode Is-
land, Connecticut, New Jersey, and Pennsylvania, the
remaining New England and Middle states showing
smaller values per square mile,

HOSIERY AND KNIT GOODS.

Diagram 2, Plate 199, represents the value of prod-
ucts of hosiery and knit goods in the principal pro-

~ ducing states, New York heing first with 35,886,048,

and Pennsylvania second with $21,896,063. No other
state approached these two in value of products.

Cartogram 5, Plate 205, shows, in shades of color, the
value of hosiery and knit goods products per square
mile, the entire area of heavy production being confined
to the New England and Middle states.

SILK AND SILK GOODS.

Diagram 3, Plate 199, represents the value of prod-
ucts of manufactures of silkand silk goods in the states
1je[501'ting products valued at more than $100,000. New
Jersey is first, with a value of $39,966,662; and Penn-
sylvania second, with $31,072,926, each of these states
having a valuation more than double that of New York
($12,706,246), the next state in rank. The value of
products in the four states—New Jersey, Pennsylvania,
New York, and Connecticut—formed 80,6 per cent of
the total value of silk and silk goods reported in 1900,

Cartogram 4, Plate 205, shows, in shades of color, the
value of products of silk and silk goods per square mile,
and indicates that the greatest values were in Massa-
chusetts, Rhode Island, Connecticut, New York, New
Jersey, and Pennsylvania, the value per square mile in
the remaining states being very small.

MEN'S AND WOMEN'S CLOTHING (FACTORY PRODUCT).

Diagram 4, Plate 199, represents the value of men’s
and women’s clothing (factory product) in the states
leading in clothing manufacture. The immense value
of the product of New York, $233,870,447, ag com-
pared with that of other states, is very effectively
shown. Illinois with $47,158,491, Pennsylvania with
$35,088,623, Ohio with $24,366,595,} Mayyland Wi.th
$20,018,401, Massachusetts with $15,032,604, and Mis-
souri with 812,049,989, follow New York in the order
named, and were the only states reporting & value of
products of more than £10,000,000. .

Diagram 5, Plate 198, compares graphically the val-
ues of men’s and of women’s clothing (factory product)
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in twenty-two cities, the ancolored har representing the
value of men's clothing and the black bar that of
women's, and shows the relative importance of each
branch of this industry for the ecities specified. The
tremendous value of the production of New York, as
compared with that of the other cities, is well brought
out. The value of women’s clothing exceeded that of
men’s in only two of the cities represented, Cleveland
and Newark, In New York they were nearly equal,
but in the remaining cities the value of men’s clothing
largely exceeded that of women’s, Rochester, Milwau-
kee, Utica, Louisville, St. Joseph, St. Paul, and Kansas
City, Missouri, reporting little or no manufacture of
women's clothing.

Diagram 6, Plate 199, presents, in the same manner
as diagram 5, the relative importance of men's and
women’s clothing (factory product) in the thirteen states
leading in their manufacture, The value of manufac-
tures of men’s clothing exceeded that of women’s in
every state represented. A comparison of the two
diagrams shows that the principal city in each of these
states manufactured nearly the entire product.

‘artogram 6, Plate 205, shows, in shades of color, the
value of produets per square mile of the manufactures
of men’s and women’s clothing (factory product), and
gives a general idea of the geographical location of the
centers of production of the clothing industry. Massa-
chusetts, New York, and Maryland show the heaviest
production as compared with area; Pennsylvania, Ohio,
and lllinois, with a larger value of products than Mas-
sachusetts ar Maryland, falling in the next group, owing
to their large areas.

FLOURING AND GRIST MILIL PRODUCTS.

Diagram 1, Plate 200, represents the value of flour-
ing and grist mill products for those states and terri-
tories leading in this industry. Minnesota is first, with
o valuation of $83,877,709, which is almost, double that
of the second state, New York ($42,796,340), Ohio,
Pennsylvania, Iinois, Indiana, Missouri, and Wiscon-
sin follow closely, each reporting products valued at
more than $25,000,000,

Cartogram 1, Plate 204, shows, in shades of color,
the value of flouving and grist mill products per square
mile. The wide distribution of the heavy shades indi-
cates that this industry was of importance in nearly
every state and territory, only eight falling in the low-
est group.  The greatest values per square mile were
found in the New England, Middle, and Central states,

SLAUVGHTERING AND MEAT PACKING.

Diagrams 2 and 3, Plate 200, represent the value of -

products of slaughtering and meat packing in twenty-
seven states and thirteen cities, and compare effectively
the value of products of each of the thirteen cities with
that of the state in which it is located, showing, also,
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the relative importance of this industry in egch city. |

The value of products reported for Chicago and Ragt
St. Louis was 98,7 per cent of the total for the state of
Illinois; that of Kansas City, Kansas, was 95.3 per cent
of the total for the state of Kansas; and that of South
Omaba was 95.2 per cent of the total for the state of
Nebraska. The great value of products of NMlinpig and
Chicago, as compared with other states and cities, ig
clearly presented,

Cartogram 8, Plate 204, shows, in shades of color,
the value of slaughtering and meat-packing productg
per square mile. The darkest shade, indicating the
greatest value of products as compared with avea,
covers the states of Massachusetts, Rhode Island, New
York, New Jersey, Indiana, and Ilinois, while Kansas,
Nebraska, and Missouri were thrown into the next
lower group by their large areas,

CHEESE, BUTTER, AND CONDENSED MILK.

Diagram 1, Plate 198, represents the value of prod-
ucts of cheese, butter, and condensed milk in the states
leading in this industry. New York is first, with
$26,557,888 and Wisconsin second, with $20,120,147,
Towa with 815,846,077, Illinois with $12,879,299, and
Pennsylvania with $10,290,006, were the only addi-
tional states reporting products valued af more than
$10,000,000. '

Cartogram 2, Plate 204, shows, by shades of color,
the value of products of cheese, butter, and condensed
milk per square mile in each state and territory. The
heavy shade covering the New England states (except
Maine and Rhode Island), New York, Pennsylvania,
Delaware, Illinois, -Wisconsin, Minnesota, and Towa
indicates that this industry was of importance in these
states.

MANUFACTURED ICE.

Diagram 3, Plate 198, represents the value of manu-
factured ice in the ten states leading in its manufacture.
This industry naturally had its inception in the South,
but has extended to the N orth, Pennsylvania reporting
in 1900 the greatest value of products, $2,038,504,
Texas is second, with $1.,184,382; New York third,
with $1,051,372; and Illinois fourth, with $990,827,
Of the ten leading states only four are in the South,

ALCOHOLIC LIQUORS.

Diagram 2, Plate 198, represents the value of alco-
holic liquors (distilled, malt, and vinous) in the states
leading in their manufacture. New York is first, with
products valued at $58,282,253; Illinois second, with

857,955,162, the difference between them being slight.

Pennsylvania, with 884,574,158, is third, and far below
New York and Illinois in the value of its liquor prod-
ucts.  Ohio, Indiana, and Wisconsin follow in the
order named,; each reporting liquors valued at more
than $22,000,000. .
Cartogram 4, Plate 204, shows, by shades of color,
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the value per square mile of aleoholic liguor products.
The Leavy shade, indicating the areas in which the
value of products was greatest and the industry most
important, covers Massachusetts, Rhode Island, New
York, New dersey, and Ilinois. New Hampshire, Con-
pecticut, Pennsylvania, Delaware, Maryland, Ohio,
Indiana, Wisconsin, Missouri, and Kentucky fall in the
group with products valued at from $100 to $1,000 per
square wile.
TRON AND STERL.

Diagram 1, Plate 201, represents the value of iron
and steel procucts (blast furnaces, rolling mills, and
forges and bloomeries) in the nineteen states leading in
this industry. Pennsylvania is first, with products
valued at $434,445,200, or 54.0 per cent of the total
valuation; Ohio is second; with $138,935,256; and Tili-
nois third, with $60,303,144; the value of products of
these three states forming 78.8 per cent of the total.
The diagram brings out the great value of products in
Pennsylvania as compared with other states.

Cartogram 1, Plate 207, shows, in shades of color, the
value of iron and steel products (blast furnaces, rolling
mills, and forges and bloomeries) per square mile, and
indicates the regions in whieh this industry was of the
greatest inportance. The states showing the greatest
value of products per square mile are Massachusetts,
New Jersey, Pennsylvania, Delaware, Ohio, and Illi-
nois. The remaining states in which this industry was
important, with products valued at $100 to $1,000
per square mile, ave Connecticut, New York, Indiana,
Michigan, Wisconsin, Maryland, Virginia, West Vir-
ginia, Kentucky, Tennessee, and Alabama.

COKE.

Diagram 2, Plate 201, represents the value of prod-
ucts of coke in the eight states leading in its manufac-
ture. The total output of coke at the Twelfth Census
was valued at $35,585,445. Pennsylvania, the state
leading in its manufacture, reported products valued at
§22,982,358, or 62.6 per cent of the total. Alabama,
West Virginia, Colorado, Virginia, and Tennessee fol-
low in the order of the value of their produets, these
states, with Pennsylvania, reporting over 91.6 per cent
of the total for the United States.

Cartogram 2, Plate 207, shows, in ghades of color,
the geographical distribution of this industry. The
avcas of the darkest shade, indicating the greatest value
of products per square mile, $100 to $1,000, are con-
fined to the states of Pennsylvania and West Virginia.
Virginia, Tennessee, Alabama, and Colorado are the
only remaining states showing coke products valued at
more than $10 per square mile.

CLAY PRODUQTS.

Diagram 3, Plate 201, represents the value of clay
products (brick, tile, pottery, terra cotta, and fire-clay

products), by states and territories, The statistics of
the Twelfth Census cover all the wares known as clay
products—that is, those in which the essential riw
material is clay. This industry is an extensive one,
products ‘having heen reported from nearly every
state and territory. Ohio, with products valued at
$16,480,812; Pennsylvania, with $14,081,844; New Jer-
sey, with $10,786,673; New York, with $8,073,764; and
Illinois, with $7,224,915, were the only states reporting

“products valued at more than §7,000,000.

Cartogram 5, Plate 204, shows, in shades of color,
the geographical distribution of the centers of the
manufacture of clay produncts, the greatest values per
square mile being shown in Massachusetts, Connecticut,
New York, New Jersey, Pennsylvania, Maryland, Ohio,
Indiana, and Illinois. The wide distribution of the
darker shades indicates the extensive character of this
industry.

GLASS.

Diagram 4, Plate 201, represents the value of prod-
uets of glass manufacture; including glass cutting,
staining, and ornamenting. The stutes most prominent
in this industry were Pennsylvania, with products valued -
at $23,274,113; Indiana, with $14,757,583; New York,
with $6,316,214; New Jersey, with $5,345,420: Ohio,
with $4,789,952; and Illinois, with 5,002,780, these
gix states reporting more than nine-tenths of the totul
production.

Cartogram 6, Plate 204, shows, in shades of color,
the geographical distribution of the value of products
of glass munufacture, the shade indicating the greatest
valne of products heing contined to the states of New
York, New Jersey, Pennsylvania, Ohio, and Indiana.

LEATHER.

Diagram 5, Plate 201, represents the value of prod-
ucts of leather (tanned, curried, and finished) in the
states leading in its manufacture. Pennsylvania isfivst,
with a value of products of §55,615,004. Massachu-
setts, with $26,067,71; New York, with §23,205,#913
Wisconsin, with $20,074,373; and New Jersey, with
$13,747,155, were the only additional states reporting
products valued at.more than $12,000,000. ’

Cartogram 5, Plate 206, shows, in shades of color,
the value of leather products per square mile, The
darkest shade, indicating the greatest value of products
as compared with area, covers Massachusetts, Pennsyl-
vania, New dJersey, and Delaware. This industry was
widely extended and was of importance ina numhqr of
statesb of the New England, Middle, and Central divi-
sions, as indicated by the area covered by the heavier
shades.

BOOTS AND SHOES.

Diagram 6, Plate 901, represents the value of mant-
tactures of boots and shoes (factory product) in certain
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stutes, Massachusetts leads, with products valued at
$117.115,248: New York is second, with %25,585,63'1;
New IHampshire third, with $23,405,558; and Oh.w
fourth, with $17.920,854; Pennsylvania, Maine, lllinois,
und Missouri following in the order named, each report-
ing products valued at more than $10,000,000. ’l‘l.le
immense value of boots and shoes manufactured in
Massschusetts, as compared with other states, is
effectively shown,

Cartogram 6, Plate 206, shows, in shades of color, the |

vilue of boots and shoes (factory product) per square
mile. The darkest shade, indicating the greatest value

faud, New York, New Jersey, Pennsylvania, Delaware,

having products valued at from $100 to $1,000 per
square mile, The value of products, as compared with
area, in the South and West was very small.

AGRICULTURAL IMPLEMENTS,

Diagram 2, Plate 202, represents the value of prod-
ucts of agricultural implements in the states leading in

uned at $42,038,796, more than treble those of Ohio
($18,475,268), the second state in point of production,
New York, Wisconsin, Indiana, and Michigan follow
in order, each reporting products valued at move than
#6,000,000. These six states reported in 1900, 86.1 per
cent of the total value of products.

Cartogram 4, Plate 207, shows, by shades of color,
the value of manufactures of agricultural implements
per square mile and marks the regions in which the
value of preduction, as compared with area, was great-
est.  The industry was most important in New York,
Ohio, Indians, Michigan, Wisconsin, and Illinois, these
heing the only states which reported in 1900 products
valued at more than §100 per square mile.

CARS (CONSTRUCTION AND REPAIRS),

Diagram 3, Plate 202, represents the value, by states
and territories, of steam and street railvond cars (con-
struction and repairs). Pennsylvania is first, with o
productof §63,570,509; inois second, with $49,5.41,876;
New York third, with §24,937,864; Indiana fourth, with
$19,248,999; and Ohio fifth, with $17,704,588, the value
of products for these five states being 51.6 per cent of
the total for the United States.

Cartogram 6, Plate 207, shows, in shades of color, the
value of products of manufactures of cars per square
mile. The darkest shade, indicating the greatest value
of produets as compared with area, is found only in
Pennsylvania and Delaware. The wide distribution of
the heavier shades indicates the extent of the industry
only n few Western states and territories showin ga pro’-
duction of less than %10 per square mile,

CARRIAGES AND WAGONS.

Diagram 4, Plate 202, represents the value of products
of the manufactures of carriages and wagons in the
states in which this industry was of importance. Ohio
Jeads with products valued at #15,919,173, closely
followed hy New York, with $13,068,385; Indiana,
with $12,742,248; and Michigan, with $11,205,602, the
only states reporting products valued at more than
$10,000,000.

Cartogram 5, Plate 207, shows, in shades of color, the

~ value of manufactures of carriages and wagons per

- square mile. The dark shade, indicating the states in

of products per square mile, covers Mas:zsaclmsetts and | which this industry was most prominent, covers the
New Hampshire only. Maine, Connecticut, Rhode Is-

southern New England states, and New Jersey, Dela-

, ) . . " ware, Maryland, and the Lake states,
Maryland, Ohio, Illinois, and Missouri are in the group ~

CHEMICALS AND ALLIED IPRODUCTS.

Diagram 1, Plate 203, represents the value of chem-
icals and allied products in those states reporting prod-
ucts valued at over $200,000. New York leads with
$40,998,911; followed by Pennsylvania with $32,154,228;
New Jersey with $26,763,856; Ohio with $13,307,431;

. and Illinois with $12,429,927. These were the only
their manufacture. Illinois is first, with products val- |

states reporting products valued at over §10,000,000.

Cartogram 2, Plate 206, shows, by shades of color, the
value per square mile of chemicals and allied products,
and marks, by the darkest shade, the states in which
their manufacture was of greatest value as compared
with area. Massachusetts, Rhode Island, and New Jer-
sey were the only states showing products valued at
$1,000 or more per square mile.

PETROLICUM REFINING.

Diagram 2, Plate 203, represents the value of products
of petroleum refining in the five states for which the
production was shown separately. Pennsylvania leads
with $84,977,708, New Jersey, New York, Ohio, and
California following in order. ‘The value of products
in these five states was $100,906,544, or 81.4 per cent
of the total amount reported.

Cartogram 1, Plate 206, shows, in shades of color, the
ralue of products of petroleum refining per squaremile.
The heavy tints, indicating the regions in which the
industry was of greatest imporvtance, cover only four
states—New Jersey, New York, Pennsylvania, and
Ohio—showing that the principal production was con-
centrated in a comparatively small area.

PAPER AND WOOD PULP.

Diagram 3, Plate 203, represents the value of prod-
ucts of paper and wood pulp manufactures in the states
leading in this industry. The five states reporting
products valued at more than $10,000,000 each, were
New York, with $96,715,628; Massachusetts, with
$22,141,461; Maine, with $13,223,275; Pennsylvania,
with $12,267,900; and Wisconsin, with $10,895,576.
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Cartogram 3, Plate 206, shows, by shades of color,
the value per square mile of paper and ‘wo.od pu!p
manufactures, the heavy shades, found prmulpally' in
the New England, Middle, and Lake states, mm'k.mg
the area in which this industry was of greatest im-
portance.

PRINTING AND PUBLISHING.

Diagram 4, Plate 208, represents the value of the

combined products of the three classes of printing and
publishing—newspapers and periodicals, book and job, |

and music—for those states and territories reporting
products valued at more than $450,000. The five states
1'(5p01'tihg products valued at more tha n‘$2(_),()007000 were
New York ($95,282,051), Illinois ($39,449,082), Penn-

£

sy lvania ($36,455,624), Massachusetts ($29,372,314), and
Ohio ($20,391,868), their combined values forming 63.5
per cent of the amount reported for the United States.

Cartogram 4, Plate 206, shows, by shades of color, the
value of products of printing and publishing per square
mile, the heaviest shade indicating those states in which

 the value of products was greatest as compared with

area. Massachusetts, Rhode Island, and New York
were the only states reporting products valued at $1,000
or more per square mile. The wide distribution of the
heavier shades indicates the extent of the industry and
shows that it was of great importance in nearly every
state and territory, only nine states and territories re-
porting products valued at less than $10 per square
mile,
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PROPORTION OF URBAN TO TOTAL PRODUCTS OF MANUFACTURES:1900

PER GENT
4] Ly 20 30 40 80 80 70 80 80 100

RHODE ISLAND
MASSACHUSETTS I I.I .-
[ ———————————r

T e S S A S Y D I S Y A
T ——————r s e e
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S 5 S S S S SO O M S N
e ——————————————— e e e

e I
s ——————————————————————re

NEW HAMPSHIRE

DELAWARE. I
. e ———————_——————————————————————
e ———— T
D ————————
wrsconsm  |m——————————yam——semssme ———
R ————— T

VARYLAND . O Ao TS S LS
e e e L ]

MECHIGAM

e L ]
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ontoon -“-“--“-
CALTORNIA ----—-- ‘

TENNESSEE | o —————————— e
MONTANA NS TNEIRE R VRN O A SN DO M A IO O
rexss -—_----,
I B —— e L ||

s RO N T S TN N T A N

e ——
vernonr e -

A PO AU T A T
BEGRGIA IR
WEST VIRBINIA T N R U SO A MU R B
MABAMA I W DR AN NN A SO A
AR
WYOMING "-m--
I AN D O |
HEW MEXICO |
5.CARGLINA | OO I N MO N
L] { | !
M, CARDLINA
MEVAGA e -{
FLORIDA ' !
: : MR B
MDARDITA m [
DL, AREINGA ) "II___‘
MIGBIBGY :
.
ARKARTAS " |
nEas E—
HAWAN J g ! |
] ! ; i
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‘ s of the United Statos.
?Fm;%li{errim, Director. ~

1. VALUE OF PRODUCTS IN CERTAIN MANUFACTURING CITIES: 1900

‘Q i30

NEW YORK
GRICAGO
PHILADELPHIA
$T.LoUIS
BOSTON
PITTSBURG
BALTIMORE
CINCINNATI
CLEVELAND
SAN FRANCISCO
NEWARK
MILWAUKEE
BYFFALO
MINNEAPOLIS
DETROIT
PROVIDENCE
KANSAS CITY, KAN.,
LOUISYILLE
JERSEY CITY
SOUTH OMAHA
ROCHESTER
INDIANAPOLIS
NEW ORLEANS
ALLEGHENY
WORCESTER
PATERSON
PEQRIA
WASHINGTON
LOWELL
LAWRENCE
OMAHA

FALL RIVER
LYNN

PENVER

NEW HAVEN
COLUMBUS
BAYONNE
CAMBRIDGE
ST.PAUL
BRIDGERORT
TOLEDD
MOKEESPORT
READING
KANSAS CITY, MO.
DAYTON
YOUNGSTOWN
WILMINGTON
WATERBURY
EABT 8T Louis
SYRACUSE
ST.JOSEPH
TRENTON
HARTFORD
PUEBLO
RICHMOND
TROY
TERRE HAUTE
JOLIET
SCRANTON
MANCHESTER

MILLIONS OF DQLLARS

2860 380 520

CAPITAL
1900
1890
880
1870

1860

WAGES

1900
1890
1880
1870

1860

PRODUCTS
1200
IS‘SO
[1:1:1]

870

1860

850

780 9i0

1040

1o 1300

N
s
|

BILLIONS OF DOLLARS

1480

PLATE No.190

2.CAPITAL ;WAGE S AND PRODUCTS FOR ONE HUNDRED COUNTIES IN WHICH
THE PRINCIPAL CITIES ARE LOCATED:1860 TO 1900

HUNDREDS OF MILLIONS OF DOLLARS

15 20

2% g as

A9

3.VALUE OF PRODUCTS OF URBAN AND RURAL MANUFACTURES BY STATE GROUPS: 1900

33 -

.3

I

NEW ENGLAND STATES

MIDDLE STATES
SOUTHERN STATES

CENTRAL STATES .

WESTERN STATES

PACIFIC STATES

A ruRAL

1 URBAN




Twelth Census of the United States |
Witliarn R. Merriam, Director. PLATE No, jg |
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VALUE OF ALL MANUFACTURED PRODUCTS,AND PROPORTIONAL VALUR
OF EACH GROUP:1880 TO1900

e
TEXTILES . \' i
\
8
% K
e{ 4
7
/
//
? /
; 1890
i
i




Twelfth Census of the United States
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1
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William R. Merriam, Director. PLATE No. 192

LVALUE OF PRODUCTS OF MANUFACTURES FOR GROUPS OF IND USTRIE S: 1900 AND 1890

HUNDREDS OF MILLIONS OF DOLLARS
Q 2 4 5] B 10 i2 14 1 8 20 22 24
T

FOODAND KINDRED PRODUCTS

[ N 7 T 1 T T T 1 1 i m
{RON AND STEEL AND THEIR PRODUCTS T . T T

t ‘ ' |

o [ Kl L 1t 1 1 T 1 1 1 T |

TEXTILES t :

—— ]

HAND TRADES —

LUMBER AND ITS REMANUFACTURES F - — l -

MISCELLANEQUS INDUSTRIES

METALS AND METAL PRODUCTS, e I
OTHER THAN IRON AND STEEL W
- R — X
PAPER AND PRINTING M e
. I H 1 I
LEATHER AND ITS FINISHED PRODUCTS LW
— 1 T 1
CHEMICALS AND ALLIED PRODUCTS rﬁ#‘
j H k| I
VERICLES FOR LAND TRANSPORTATION H_h.*
| E— Jf 1)
LIQUORS AND BEVERAGES

CLAY,GLASS AND STONE PRODUCTS

TOBACCO
SHIPBUILDING
— 1800 mxemy 1830
il
2.CAPITAL, WAGES,AND VALUE OF PRODUCTS FOR URBAN AND RURAL DISTRICTS: 1900 |
BILLIONS OF DOLLARS
CAPITAL

UNITED STATES K

URBAN

RURAL

WAGES
UNITED STATES

URBAN

RURAL

VALUE OF PRODUCTS

UNITED STATES

URBAN

RURAL

|
i



o

sus of e United Slates
R. Merrbam, Director.

VALUE OF PRODUCTS OF CER

IROX AND STEEL
0o 200 300 400

1800
1880 )
880 ¥
1870

STAUGHTRERING AND MEAT PACKING

[ o0 200 300 400
1900
1950
1880
1870
1880
1850

LUMBER. AND TIMBER
[ 1e0 200 300 400

1900
1850
1880
870
1860
1850

FLOUR AND GRIST MILLS
[ 100 =00 300 400

1»oQ
1880
1Bao
1870

1860
050

CLOTHING, (MEN'S AND WOMEN'S )

[ 00 200 800 400
1800 0
1850
880
1870
i:1:44]
B50

LIQUORS (DISTILLED,MALT ANDVINOUS )
100 200 faiele] . 400
1900
1890 )
1880
1870
1Ben

* 1850

COTTON GOODS

o 00 200 200 400

Boo
1880
wWao
[1:54¢]
BEn
1850

CARS(STEAM RAILRDAD)
8 e 200 300 400
1900
H90
RO
1870 r
18&0 !

mye | |

WOOL MANUFACTURE S

1800
j:3:0]
B8R0
876

e
[1:1:2]

TAIN MANUFACTURING INDUSTRIES: 1850 TO 1900

MILLIONS OF DOLLARS

500

500

500

800

600

600

700

700

800

800

1900
1890
1880
1870
1860
1850

i200
1890
1880
1870

1860
1850

1200
1890
iBeo
870

1860
1850

1200
1890
1880
1870

1860
iB50

1800
1890
880
1870

186Q
1850

1800
1890
[E=1-10]

1870 -

1860
850

{900
1890
880
1870

1880
IBEO

LEATHER(TANNED,
CURRIED AND FINISHED)
o 100 200

PAPER AND WOOD PULP

0 100 200
SILK

0 100

AGRICULTURAL IMPLEMENTS

0 100 200
CLAY PRODUCTS
] 100 © 200

HOSIERY AND ENIT GOODS
o 100 200




PR

I{ih Census ol the
© William R. Merriam,

United States
Director, PLATE Neo. 194

ODULTION OF LUMBER AT EACH CENSUS IN EACH STATE IN WHICH THIS INDUSTRY
IS OF IMPORTANCE:1850 TO 1900

MILLIONS OF DOLLARS

WISCONSIN
1900 (] v i IZ _i8 30 36 42 48 54 [ 1] 68 72 78 ae
1890
1880
1870
1860
1850
1900
1890
1880
1870 | ‘
1860
1850 J
MINNESOTA VIRGINIA
1900 RS [
1890 1900 —
1880 1880
1870 1880
1860 [ 1870
1B50 1860
1880
PENNSYLVANIA !
1800 - : MISSOURI
————-———*_ 1900
1890 ————___ 1890
ol s o e s SN ROV S - 1860
1870 RS : 1870
1660 AR 1860
1850 (RS . 1850
-- WASHINGTON :
1900 T v FLORIDA
1890 AR 1960
i8go a0 |
1870
1860 e
1850 ) 1850
ARKANSAS MISSISSIPPI
1900 TR R o | WEST VIRGINIA
———— 1900 1900
1890 \mEsHRGTRIEGD 1890 1890
1880 1880 1880
1870 1870 870
1860 1860 1860
1850 1850 1850
OHIO NORTH GAROLINA | OREGON i
1900 PR R A A 1900 1900 |
1880 T —— i 1890 1890 {
1880 e isao 1880 !
A S — 1870 1870
[CELE 1860 1860
1850 HERECHY 1850 1850
. INDIANA . NEW HAMPSHIRE
1900 e ; s i 1200 1900
R 1880 1890
1880 —_ 1880 j:3: 1]
1870 "— 1870 1870
1860 1860 1860
1850 1850 1850
TENNESSEE CALIFORN!
1900 E= R 1900 1200
1890 TR 1890 1890
1880 JAEmS 1880 1880
J870 e— 1870 1870
18608 1860 1860
1B50 B 1850 1880
LOUISIANA . ILLINOIS
1800 i PR 1900 1900
1880 1890
1880 R “1a80 1880
1870 1870 1870
1860 B 880 1860
1850 . 1850 1850
TEXAS ! MASSAGHUSETTS
/500 R 1900 1200
1890 ; 1890 1890
1880 Ynmamm - 1880 [:1:1:]
1870 e 1870 870
1860 IB60 860
iB50 1850 1850
NEW YORK ALABAMA VERMONT
1200 e s i B 1900 1900
1830 —-—_— - 1880 1880
1880 s 1880 1880
1870 -. m. i 1870 '27%
1860 1860 186
1850 *—— 1850 18950




Twelfth Cennus of the Ukited States
Withas B Meyrinm, Tnrector

1. THE LUMBER INDUSTRYAND ITS PRODUCTS 11900

MILLLONS OF DOLLARS.

LOGGING CAMDS SAW MILLS PLANING MILLS
Q [[e] 20 30

ML HIGAR
WASCINGIR
PENNGTIGAMLA
MHENEGOTA
INTHARA
WASHENGTIN
ARKAMTAS
D
TEMWESHEE
MBS EIPP
LERS i SEARA
KENTITRY

B CARDLINA
KEwW YORK
GEORGIA
MANE

TERAS
ALABAMA
VIRCTHIA
WEST VIRGINA N
WIBBOERE
CALFPORIIA
FLORIDA
OREGOH

HEW HAMPTMHIRE
fLLIng g

WA
MASEACHISET TS
S CAROLINA
VERRONT
MONTAKA
MARTLAND p
GonmELTIGHT B
LOLDRAGD "
HEW SERSEY
SDARD
ARIZONA
DELAWARL

9. BAKOTA
HEW MEXHHO : . ;
WYDMING ] K
HDIAN TER '
UTAM

RROUE 15LARD
KANGAS
ALAGKA
CRLAHOMA
NEBRAGEA

W EHRETA
REVADA

EHET OF SOLUMBIAY

2. MATERIALS AND PRODUCTS : 19 00

LOGGING CAMPS SAW MILLS PLANING MILLS
T S GROSS PRODUCT
oG DOUET J b GROSS PRODUCT
k3 5 < 0 2 [N
gl s 3 - <
be ik 8 e L3 = |p3
<« | 2 ] W wa
5 . b3 P F4 [n] - 2z O
SO T < 14 § g
o
z L=




Twelfth Census of the United States
Willisan R. Merriam, Director.

125

8 $ 1000 v $2500

95°

e

)8

LUMBER AND TIMBER PRODUCT

X SQUARE MILE
at theTwelfth Census
1900

Compiled by

HENRY GANNETT. GEOGRAPHER.

i

S.y

83° e Boe

1
8§77

PLATE No. 196

|

SULING BIEN & CRLITHN.Y

J—



Twellih Consus ol the Uniled States
S Willan RO Aereiam, Iirector . PLATE No. |97

1) CONSUMDPTION 1850 TO 1900

COTTON PRODUCTION, MXPORIS &

| : 1860
1870

}
i

orthern T Southern
‘onsumption . Conswmplion

xports

i
H
¢
H



Tweltth Census of the United Stales
Willimn B Merriam, Directoe

PLATE No. |

\YZ\I.J[T].Q OF PRODUCTS OF SELECTED INDU STRIES:I900

1 CHEESE, BUTTER,AND CONDENSED MILK

MILLIONS OF DOLLARS

0 4 8 2 16 20
NEW YORK . - o
WISCONSIN
1OWA
ILLINOIS
PENNSYLVANIA
MINNESDTA
VERMONT
MIGHIGAN
OHIO
KANSAS
CALIFORNIA
NEBRASKA
MAINE P 5 (DISTI ' '
MaNE 2, LIQUORS (DISTILLED, MALLAND VINQUS)
S.DAKQTA 3
VAN MILLIONS OF DOLLARS
WASHINGTON NEW YORK
CONNECTICUT ILLINGIS
INDIANA PENNSYLVANIA
UTAH oHio
MARYLAND INDIANA
OREGON WISCONSIN
GOLORADO NEW JERSEY
NEW JERSEY MISSOURI
MISSOURI KENTUGKY
zzl‘}ll\\\giﬂﬂ MASSACHUSETTS
A GALIFORNIA
1
. MARYLAND
Toate M, 3. MANUFACTURED ICE
MINNESOTA
CONNECTICUT HUNDREDS OF THOUSANDS OF DOLIARS
TEXAS : Q - = = " -
ENN R - .
TENNESSEE . ::E?(,\ZYWANM
COLORADO
NEW YORK
NEW HAMPSHIRE ILLINOIS
RHODE 1SLAND MISSOURI
2 OHIO
LOUISIANA LOUISTANA
NEBRASKA TENNESSEE
ST OF COLUMBIA INDIANA
MONTANA . GEORGIA .
VIRGINIA
WASHINGTON
WEST VIRGINIA
GEORGIA
N.CAROLINA .
QREGON
DELAWARE
ALABAMA
UTAH )
5. DAKOTA 4. TEXTILES
5. GAROLINA
MILLIONS OF DOLLARS .
20 +0 60 a0 100 120 140 1860 180 200 220

MASSACHUSETTS
PENNSYLVANIA
NEW YORK
RHODE 1SLAND
NEW JERSEY
CONNEGTICUT
NEW HAMPSHIRE

§.CAROLINA .
N.CAROLINA 5. COTTON GOODS
MAINE
GEORGIA MILLIONS OF DOLLARS
ALABAMA 0 20 40 80 80 100
MARYLAND MASSACHUSETTS [ e ‘
VIRGINIA 5,CAROLINA
VERMONT N.GAROLINA
INDIANA RHODE 1SLAND
MICHIGAN PENNSYLVANIA
oHIQ NEW HAMPSHIRE
WISCONSIN GEORGIA
LLINDIS , CONNEGTICUT
TEMNESSEE . MAINE
KENTUCKY NEW YORK
DELAWARE ALABAMA
MISSISSIPPI NEW JERSEY
GALIFORNIA MARYLAND
TEXAS VIRGINIA
LOUISIANA TENNESSEE
WEST VIRGINIA KENTUCKY
MINNESOTA MISSISSIPPI
OREGON INDIANA
¢ TEXAS
VERMONT




Twelfth Census of the United States
Willinm R. Merriam, Director.

PLATE No. 199

VALUE OF PRODUCTS OF SELECTED INDUSTRIKRS: 1900

1. WOOLEN GOODS,WORSTED GOODS,WOOL HATS AND SHOIDY

MILLIONS OF DOLLARS
8 12 18 24 30 36 42 ) 48 54 80 65

MASSACHUSETTS
PENNSYLYANIA
RHODE ISLAND

REW YORK
MAINE ]
. . . re - .

pomNECTIOT 2. HOSIERY AND KNIT GOODS
NEW JERSEY
i MILLIONS OF DOLLARS
;ETOMONT o 6 12 8 24 30 as
TENNESSEE NEW YORK ,
TNDIANA PENNSYLVANIA
WISCONSIN MASSACHUSETTS
MARYLAND CONNECTICUT
ILLINDIS MICHIGAN
OREGON RHODE (SLAND
KENTUCRY NEW HAMPSHIRE
CALIFORNIA ;ngCONSlN
VIRGINIA NDIANA
MICHIGAN {LLINOIS

VERMONT
WEST VIRGINIA
MINNESOTA KEW JERSEY
GEORGIA VIRGINIA
MISSOYRL GEORG1IA
1OWA MARYLAND
N.CAROLINA DELAWARE .

MINNESOTA .

TENNESSEE 3. SILK AND SILK GO ons

S.CAROLINA

MILLIONS OF DOLLARS
0 [ 10 15 20 25 30 356 40

NEW JERSEY

PENNSYLVANIA

NEW YORK

CONNECTICUT

MASSACHUSETTS

RHODE ISLAND

VIRGINIA

ILLINOIS

ol .
4. MEN'S AND WOMEN'S CLOTHING (TOTAL FACTORYPRODUC T)
MILLIONS OF DOLLARS
-] 40 50 80 100 120 140 160 180 200 220 240
NEW YORK W&
ILLINOIS

PENNSYLVANIA
OHID
MARYLAND
MASSACHUSETTS
MISSOURE
CALIFORNtA
NEW JERSEY
MICHIGAN
WISCONSIN
INDIANA
KENTUCKY
LoUISiANA
MINNESQTA
TENNESSEE
MAINE

IOWA

GEORGIA
N.CARDLINA
NEW HAMPSHIRE
VERMONT
CONHECTICUT
WESY VIRGINIA
TEXAS
VIRGINIA

S . CAROLINA
ALABAMA
OREGON
HANSAS
WASHINGTON

|
i

NEW YORK
CRICAGO
PHILADELPHIA
BALTIMDRE
CINCINNATI
ROCHESTER
BOSTON
ST.LOULS
MILWAURKEE
CLEVELAND
SAN FRANCISCD

SYRACUSE -
BUFFALD

—

uTICA —

LOUISVILLE —

)

Lo I

NEW ORLEANS

o

DEYRONT

STIOSERH

RIRE

ST PayL
PITTSBURG

HANSAS CiTy, Mo,
NEWARK

E Ehuth. B

5. MEN'S AND WOMEN'S CLOTHING (FACTORYPRODUCT ) FOR 22 CITIES

MILLIONS OF DOLLARS
20 3o 40 50 60 70 80 80_ ... lvo

>

OO mMen's WEEER women's

6. MEN'S AND WOMEN'S CLOTHING (FACTORY PRODUCT )

. MILLUONS OF DOLLARS
60 80

NEW YORK

ILLINOIS
PENNSYLVANIA
MARYLAND
OHIo
MASSACHUSETTS

MiSSOUR!

WISCONSIN
CALIFORNIA
KENTUCKY

T3 mews

BEDER womeN'S
INDIANA

HEW JERSEY

MICHIGAN

-
3
3
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CUky crapsus of the United States
“iuln 1. Merrinu, Director

PLATE No. 200

ALUE OF PRODUCTS OF SELECTED INDUSTRIE 5:1900

MINNESOTA
NEW YORK
OHIO
PENNSYLVANIA
ILLINOIS
INDIANA
MISSOURI
WISCONSIN
MICHIGAN
KANGAS
TENNESSEE
KENTUGKY
10WA
CALIFORNIA
VIRGINIA
TEXAS
N.CARDLINA
GEORGIA
NEBRASKA
MARYLAND
WASHINGTON
NEW JERSEY
OREGON
MASSACHUSETTS
WEST VIRGINIA
COLORADO
N.DAKOTA
OKLAHOMA
ARKANSAS
MAINE
S.DAKOTA
ALABAMA
VERMONT

NEW HAMPSHIRE
8§.CAROLINA
CONNECTICYT
RHODE ISLAND
UTAH

INDIAN TER,
DELAWARE
MONTANA
MISSISSIPRI
IDAHO

RIST. OF COLUMBIA
NEW MEXIGO
ARIZONA

ILLINDIS
KANSAS
NEBRASKA
NEW YORK
INDIANA
MISSOURI
MASSAGHUSETTS
10WA
PENNSYLVANIA
oHIO
CALIFORNIA
NEW JERSEY
WISCONSIN
MARYLAND
MINNESOTA
MIGHIGAN
KENTUCKY
WASHINGTON
COLORADO
TEXAS
GONNEGTICUT
RHODE ISLAND
TENNESSEE
OREGON
WEST VIRGINIA
MONTANA
VIRGINIA

Q 8 16 4 32 40 48 58 [-L3 72 ao

[o} 30 60 80 120

L FLOUR AND GRIST MILL PRODUCTS

MILLIONS OF DOLLARS

2. SLAUGHTIERING AND MEAT PACKING

MILLIONS OF DOLLARS
150 180 2I0 240 270 3o

3, SLAUGHTERING AND MEAT PACKING FOR 13 CITIES

MILLIONS OF DOLLARS
1] A0 80 30 |20 150 180 2(0 240 270

cHICAGO

KANSAS CITY. KANS.

SOUTH OMAHA

NEW YORK

ST JOSEPH *

EAST ST LOUS ILL.

INDIANAPOLIS

SOMERVILLE

MILWAUKEE +

5T. LOUIS

PHILADELPHIA

BUFFALO

CINCINNATI % Including South Sk Joseph,Mo.
+Including Cudahy,Wis.




PEPRMTCLVARA
B

e hAS
WEW SERGEY
BEEHANA,
BLARMA }
BT VRGN |
HEW VORK |
WABBRGHITET TS |
WA BTN |
SEATLAND
RS,
HABTRKY
CERDRRGH
WIBEHBAN
TEMNLEOEE
ORI
BTSSR
BHEL AARE

2]
PERNDVLYMEA
WA SERSLY
WEW TEOH
ASNGE
T
MABEOR
SR
WAGSACHETETTS
WHOONOWE |
ARV AN
GALIPOBA
WEBT wIRGINIA
EEWTDRY
MDRIAN
GROGRGA
MENNEGHTA
TEXAS
VIRSINLA

TERMEBIRT
ALABANLA
HEBBABA
KANTAS

T CARDLIMA
WAINE

G SARCLLNA
WA RETENH
DEW WASPEMIRE |
LAY A
MRS
BT OF DR |
NRRAHEAS ;
GRELN
MRTANA
TTAR

B AWNARE

W AR A

G ANERER
FLAVR A
VEHMONT

NG AL WA
BN

WASEALAREEY TS
REW vORN

GRITGRNR
Gl Y
QB

3. CLAY PRODUCTS (BRICK, TILE,POTTERY, ETC.)

PLATE No. 201

ELECTED INDUSTRIES:1900

VALUE OF PRODUCTS OF

. IRON AND STEEIL PRODUCTS

SLLIONS OF DOLLARS
et il f-) 40 80 a20 360 400 440

2, COKE

i i i MILLIONS OF DOLLARS
; : 4 3 2 18 20 24
: PENNSYLVANIA
; ALABAMA
WEST VIRGINIA
GOLORADO i

VIRGINIA
TENNESSEE
oHO l

KENYUGKY

4. GLASS (INCLUDING GLASS CUTTING,
] STAINING, AND ORNAMENTING )

BAILLIONS GOF DOLLARS
4 & W

MILLIONS OF DOLLARS,
0 4 8 12 16 20 24
PENNSYLYANIA
INDIANA
NEW YORK
NEW JERSEY
oHIO
ILLINOIS
WEST VIRGINIA
MISBOUR!
MASSACHUSETTS
MARYLAND
CALIFORNIA
CONNEGCTICUT
WISCONSIN

5. LEATHER. (TANNED,CURRIED,AND FINISHED )

MILLIONS OF DOLLARS
8 12 8 24 3g

36 42 48 54

PEINBFLTARIA

MADGACHLSETTE

HEW YORK

WRSRBREIN

NEW JERBEY

BIELAWARE

BB

CALEFORbIA

i WCHAGHN

| QHID

CRRRGENEA

: BERTHCKY
WEST WRGIHIA
PEMKESHEE ]
WEW WAMPIHIRE ]
WAL
WKL AN

| | INDINNA

5 N EABTLANA

t GEDRGIA

RLABMA

GOMNERTIGY

i ! WASEAER

: WERAGNT
BHEEE (BLANG

8. BOOTS AND SHOES (FACTORY PRODUCT)
MILUONE OF DOLLARE

Ky 4 30 an o &80 " [:14 20 100 o 120




Fisus of the Uniled States
B, Merriam, Director.

WISCONSIN
MICHIGAN
MINNESOTA
PENNSYLVANIA
WASHINGTON
ARKANSAS
OHiO

INDIANA
TENNESSEE
LOUISIANA
TEXAS

NEW YORK
MISSISSIPP
N.GAROLINA
KENTUGKY
CALIFORNIA
GEORGIA
MAINE
ALABAMA
VIAGINIA
MISSOURI
FLORIDA
WEST VIRGINIA
OREGON

NEW HAMPSHIRE
10WA

ILLINOIS
MASSACHUSETTS
VERMONT
S.CAROLINA
MONTANA
MARYLAND
NEW JERSEY
CONNEGTICUT
COLORADO
IDAHO
WYOMING
ARIZOMA
DELAWARE
$.DAKOTA

NEW MEXICO
RHODE {SLAND
UTAH

ALASKA
INDIAN TER,
KANSAS

PENNSYLVANIA
ILLINOIS
NEW YORK
INDIANA
OHO
MISSOURI
MICHIGAN
TEXAS
CALIFORNIA
KANSAS
MINNESOTA
JOWA
WISCONSIN
VIRGINIA
NEW JERSEY
MASSACHUSETTS
MARYLAND
DELAWARE
KENTUCKY
ALABAMA
COLORADO
TENNESSEE
GEORGIA
WEST VIRGINIA
NEBRASKA
CONNECTICUT
ARKANSAS
WASHINGTON
N.CAROLINA
LOUISIANA
MISSISSIPPI
UTAH
WYOMING
FLORIDA
NEW HAMPSHIRE
NEW MEXICO
OREGON
ARIZONA
MAINE
VERMONT
MONTANA
S.CAROLINA
IDAKO

VALUE OF PRODUCTS OF SELE CTED INDUSTRIES: 1900
I. LUMBER AND TIMBER PRODUCTS
MILLIONS OF DOLLARS

0 S 20 25 30 as €0

-

|

2. AGRICULTURAL IMPLEMENTS
MILLIONS OF DOLLARS
(o] 4 8 12 6 20 24 28 a2 38

1LLINOIS
OHl0

NEW YORK
WISCONSIN
INDIANA
MIGHIGAN
PENNSYLVANIA
MINNESDTA
1OWA
CALIFORNIA
KENTUCKY
MISSOUR!
GEORGIA
MASSACHUSETTS
TENNESSEE
VERMONT
VIRGINIA
MAINE

NEW JERSEY
CONNECTICUT
NEBRASKA
TEXAS

-

3. CARS (CONSTRUCTION AND REPAIRS )

MILLIONS OF DOLLARS
+] ‘s 12 18 24 - 1.} 35 -2 48 S 1]

oRio
NEW YORK
INDIANA
MICHIGAN
ILLINOIS
PENNSYLVANIA
WISCONSIN
MASSACHUSETTS
MISSOUR!
CONNEGTICUT
10WA
NEW JERSEY
KENTUCKY
MINNESOTA
CALIFORNIA
VIRGINIA
GEORGIA
TENNESSEE
MARYLAND
N.CAROLINA
NEW HAMPSHIRE
MAINE
RHODE ISLAND
ALABAMA
TEXAS
S.CAROLINA
WEST VIRGINIA
LORADO
CANSAS
HOUISIANA
VERMONT
DELAWARE
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VALUE OF PRODUCTS OF SELKECTED INDUSTRIES:1900

1. CHEMICALS AND ALLIED PRODUCTS
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4. PRINTING AND PUBLISHING (BOOK AND JOB.MUSIC AND NEWSPAPERS )
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PENNSYLVANIA
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o
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HEW TORK
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MILLIONS OF DOLLARS
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2. PETROLEUM

MILLONS OF DOLLARS
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3. PAPER AND WO0OD PULP
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VALUE OF PRODUCTS OF MANUFACTURES PER SQUARE MILE: 1800

2 CHEESE, BUTTER AND CONDENSED MILK

L FLOUR AND GRIST MILL
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3. SLAUGHTERING AND MEAT PACKING
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LAY PRODUCTS {BRICK AND TILE, POTTERY ETC)
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[ Less than $ 10 to a square mile

$10 10 100 to a squarenile
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B 51000 and over

%100 to 1000 o aquare mile




'ienstxs of the United States
m R, Merriam, Director, |
| FLATE Mo 208

VALUE OF PRODUCTS OF MANUFACTURES PER SQUARE MILE: 1900
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5. HOSIERY AND ENIT GOODS

$100 1o 1000 to o squaremile  HHll $1000 and over

[ Less than $10 to a square mile $10 10 100 10 p square mile
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VALUE OF PRODUCTS OF MANUFACTURES PER SQUARE MILE: 1900

L.PETROLEUM REFINING 2. CHEMICALS AND ALLIE D PRODUCTS
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3. PAPER AND WOOD PULP ' 4. PRINTING AND PUBLISHING
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5. LEATHER (TANNED, CURRIED AND FINISHED)
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VALUE OF PRODUCTS OF MANUFA( TURES PER SQUARE MILE: 1900

L IRON AND STEEL (BLAST FURNACES AND ROLLING MILLS i
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3. LUMBER ANDTIMBER PRUDUCTS A AGRICULPURAL IMPLEMENTS

6. CARS, (CONSTRUCTION AND HEPAIRS)
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